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00 712t 2026 4 06 & 17 L(F) ~ 21 L(Y)

(DoubleTree) Hotel at Fort Lee & Korea Way at Manhattan
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Expense Plan

[0 B2B HO|Of OfY 3! B2C EEH H|AE|Y

No. o= MISL S 2U(Us)
3 Ol =
, HFO|Of Of&l Q! &= 202! X $300 = $6,000.00
N Aoy $8,00 .00 (DoubleTree?|&)
=8 088 AFErS|RA 29 HQl 301 X $350 = §1,050 33,050
HHO| O = 307HAt X $600 = $18,000
2 2= 7 HAE[Y Prime Location Booth Zone 1 50,000
(Korean Festival Booth Zone Chart &%
T SetRA
223 213 ($350 x 25 = $8750) 8750
(20-21%)
3 = 1| & BE2NM, HiH, 7|€E, 240|C|0, O|C|0] 32, AEA} 15,000
AN (Z[£ 52(0]4) X 2HEH HEXtE HiE
Mol oE| Ol 7 . 7|2 ClCHALR] &
4 %%”:” TOr-oo X :'Ell-:”OlE'I 7|—| EIO(A|-|_.EO)$800X 4’000
5Days =$4,000.00
4200
SHAF 4L AAL: $4200 (30 H x $35 x 4Y)
5 D = o2t X n XA o5 A I3 TP’ EF) 45015 6,000
A QIX} $900 X 5Days =$4,500.00,7 | AF $300 X
5Days=$1,500.00
7 g22a z2Z =25 235($300 x 3), Q_T'_E-T'.;"BOO x 20) 6900
6 29 AR sz FA of4h($127,900)2] 5% =$6,395.00 6,395

Total

134,295
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P’:)mctcoord nat;;\: . « Buyer sourcing « Event management
Schedule & budget = Pre-matching gooth operations
11111 't u_; ent = 1:1 business meetings « Consumer feedback collection
External cooperation .

Promotion & Support Team

} « Brochure & banner production
- Interpretation & on-site support
= MOU support
« Video documentation

I3

<

Participating Companies

» Product exhibition & consultation
- Localization strategy development
« Follow-up contract promotian
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SUPER FRESH Corp.

HEO|Oj A
BCS Corp

H-MART

FOOD BAZAAR
HanSung food

Lotte plaza
WHOLESOME DIRECT

Ottugi
America
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https://ko.wikipedia.org/wiki/%EB%AF%B8%EA%B5%AD
https://ko.wikipedia.org/wiki/%EB%89%B4%EC%A0%80%EC%A7%80%EC%A3%BC
https://ko.wikipedia.org/w/index.php?title=%EB%A6%B0%EB%93%9C%ED%97%88%EC%8A%A4%ED%8A%B8&action=edit&redlink=1
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2024 KOREAN SEAFOOD TRADE
DELEGATION IN NEW JERSEY

24™~25% JUNE 2024
DOUBLETREE BY HILTON HOTEL FORT LEE

& KFIsH 1;5:;-,;;:- (- i

- s :
W e N O e S
N 2024 KOREAN SEAFOOD TRADE |
=25, ¥ « DELEGATION IN NEW JERSEY J

l 2024 FXX| =4 SHLUED] 2024.6.24~6.25

e
oo
— -




Mn

Al
o

TEllOl = Ol Al




-
-
-
-

-

4

@

2%
3
4

6thiAve
6‘0°¢\N y

ANODYYA

L

ERRNERRES W

B4 ePio

@ 2026 FIFA 2=} EIEH=

|

SU& #p2lQyEH

STISZISAISTSE

DD

= BE

wN

N/ NN TN 50 (3
gvﬂﬁr&v&%gg x N M_wmnmﬂwv_o:foz:ax_ui
NATSS 7 Booths: 10ft X 20ft (3m X 6m)

A X 2 50

WM& wmeE x N wmwmam_w __2. X 306t (3 X Sm)

-K-Biz(k-Ai, K-Bio, K-Beauty, K-

I e L e SV SR
BABA 63 603 B B BABA L l_mw
RERIRRRERER o

<~ s 0} W - 4 '"!

Food, K-Medical) & K-Culture b@. \\b

<- MUK ol% B2 ->

-: AT2 AI3 AN AN

XX

8463 8 ) IR

B8 A BIT AR WY

< T 0| BT >

5

XXX X

I ﬁﬁﬂ&@&@@g XD
6

.KQEZ ﬂmmﬂ.-<>r. NONmm mm Noom_ Amv \ n.-lzw_._m .WNN—‘ —AO—.mm Emvs e NYKE!

7

R sois) - SIWAL OV W2 >

STAGE
—_ =

UNIT FACILITIES AND EQUIPMENT

c——= BANNERS & SIGNAGE

B ecommsirent

TOTAL 65 BOOTHS

g
5



